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Welcome……to the 24th Annual Conference of the Association for Tourism in Higher Education and to delegates 

from across the UK and Europe.  We hope that the conference celebrations will stimulate you both intellectually and socially.  
 

This year‟s conference theme, New Approaches to Tourism Learning in Higher Education & Research on Coastal 
Tourism, seeks to explore new approaches to tourism learning in HE, for example Higher Apprenticeships, and the issues 

which influence those new approaches, for example, current issues in coastal tourism, skill shortages and the implications of 
Brexit for tourism and tourism education. 
 

The inclusion of a specific research theme emerged from delegate feedback from the 2016 Conference.  Our research theme 
reflects our conference location, as regular ATHE Conference delegates will have noticed that, for the first time, we have 

moved to the coast and this is illustrated by our Coastal Tourism research theme.  Our pre-Conference activity starts with a 
talk on ‘The Tourism Scene in Eastbourne’, from Phil Evans, Director of Tourism and Enterprise, Lewes District Council & 
ATHE Fellow.  This will set the tone for the conference in terms of tourism education and coastal tourism research. 

 
We are delighted to have two Keynote Speakers on Thursday, Annette Allmark, Director of Strategic Policy at People 1st and 

Sam Richardson, Director of the National Coastal Tourism Academy.  After some thought-provoking and insightful papers 
from colleagues there will be a Keynote Panel discussion, entitled ‘Brexit: Priorities & Implications for Tourism’, chaired by 
Professor Marina Novelli and joined by Dr Jim Butcher, Bernard Donoghue, Kurt Janson, Dr Sandra Matthews-Marsh MBE and 

Anthony Pickles.  This is followed by more papers from colleagues and our PhD Colloquium to encourage new and emerging 
researchers - sponsored by the Family Holiday Association. 

 
On Thursday evening, our conference dinner is in The Royal Pavilion in the centre of Brighton.  Built as the seaside pleasure 
palace for King George IV and combining Regency grandeur with exotic styles from India and China, this iconic building has a 

colourful history, having served as a civic building and First World War hospital. 
 

On Friday, our Inaugural ATHE Fellow‟s Paper session is launched by ATHE Emeritus Fellow, Professor Brian Wheeller, who 
will present on ‘Art or Artifice at the English Seaside: A Reprise? (You must be joking)’.  We are then joined by Jenny McGee 

(Tourism Society) and Vicki Wolf (ABTA) for our Making the Case for Tourism in Higher Education Award presentations.  This 
is followed by a panel of speakers representing industry and academia, including Phil Evans, Dr Anya Chapman, Dr Steven 
Goss-Turner, Dr Ioannis Pantelidis, Richard Moore and Dr Maria Gebbels who will discuss ‘How do we address skill shortages 

in coastal towns?'.   
It is a busy schedule, but we hope this will be an enriching and memorable few days…………..we do hope you enjoy! 
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THE ASSOCIATION FOR TOURISM IN HIGHER EDUCATION [ATHE] 
 

www.athe.org.uk 

 

The Association for Tourism in Higher Education is the subject association for tourism in higher education in the UK. Its 
objectives include promoting the development and recognition of tourism as a subject of study in the UK at foundation 

degree, undergraduate, postgraduate and doctoral levels, and encouraging high standards in learning, teaching and 
research. To this end, it works with other bodies concerned with higher education in the UK such as the Quality Assurance 

Agency and the Higher Education Academy; it is a Learned Society of the Academy for the Social Sciences.  

Higher Education in the UK has been undergoing significant changes in recent years with challenges in all three areas of 
activity – learning and teaching, academic research, and commercial research and consultancy. The Association vigorously 
responds to government initiatives and consultation documents in order to represent and promote the best interests of the 

subject, and of issues that affect the development and administration of tourism in the UK. For example, making 
representation to the Department of Culture Media and Sport Select Committee on Tourism; to the Sector Skills Agency for 

Tourism, on the importance of management and leadership education in tourism; and to government on the Tourism 
Statistics consultation, and the review of the assessment and financing of academic research. It also works with the Higher 
Education Academy in order to make representation on behalf of the academic tourism community.  

Moreover, the Association also initiates and develops relationships with relevant bodies in order to seek recognition and 

funding appropriate to the level of maturity of the subject as an area of study, but also in line with its importance as an 
activity, and an industry, both in the UK and internationally. For example, the Association has established links with a range 

of organisations, from government policy makers, to industry leaders, to European and International educational 
organisations such as the Association for Tourism and Leisure Education (ATLAS) and the Council for Australasian University 

Tourism and Hospitality Education (CAUTHE), in recognition of the immense challenges the world faces, and the 
responsibility that tourism educators have, in working towards more responsible and sustainable travel and tourism 
behaviours.   

http://www.athe.org.uk/
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The objectives of ATHE are: 

 to act as the Subject Association for tourism in higher education in the UK;  

 to promote the development and recognition of tourism as a subject of study in the UK and liaise as appropriate with 
other European Union countries and internationally;  

 to encourage high standards in learning, teaching and research;  
 to identify and communicate 'good practice', statistics and other information about first degrees and postgraduate 

qualifications in tourism;  
 to support, undertake and disseminate research to further these objectives;  
 to maintain links between education on the one hand and employers and other interested bodies on the other.  

 

Executive Committee 2017 

Karen Soulby (Chair) 
Dr Duncan Tyler, London South Bank University (Vice-Chair and Treasurer) 
Dr Claire Haven-Tang, Cardiff Metropolitan University, (Vice-Chair and Secretary)  

Dr Nika Balomenou, University of Hertfordshire, Elected 
Dr Rong Huang, Plymouth University, Elected 

Professor Robert Maitland, University of Westminster, Elected 
Dr Caroline Scarles, University of Surrey, Elected 
Dr Ross Tinsley, Edinburgh Napier University, Elected 

Professor Keith Wilkes, Bournemouth University, Elected 
 

Mr Brandon Crimes, University of Hertfordshire, Co-opted 
Dr Ilaria Pappalepore, University of Westminster, Co-opted 
Dr Clare Weeden, University of Brighton, Co-opted 
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ATHE ANNUAL CONFERENCE 2017 

 
PARALLEL SESSIONS 

 
ABSTRACTS: PEDAGOGIC THEME 

 
 
Unblocking Student Minds – Using Lego to Enhance 

Student Creativity and Critical Thinking 
 

Dr Andrew Clegg, University of Chichester 
 
In Higher Education, Lego Serious Play ® has become an 

invaluable tool to enhance creativity and critical thinking 
amongst students (James and Brookfield, 2013; James, 

2014).  As James (2015) highlights „the building and 
sharing of metaphorical Lego models lends itself to any 
complex topic or questions to which there is no single, 

clear answer‟.  Indeed, the use of Lego is very a visual, 
auditory and textual process where issues can be discussed 

through story-making, and playing out various possible 
scenarios - a process that socially bonds together the 
group as it plays together. The aim of this paper is to 

reflect on the use Lego Serious Play ®, reflecting on 
relative successes and also the broader pedagogic 

considerations when planning a Lego Serious Play ® 
session to ensure effective facilitation and participant 
engagement.  The session will include video reflection from 

participants, and also a practical exercise for delegates 
using Lego. 

 
Keywords: Lego Serious Play, Creativity 

Complex skills for complex times – A team based 

approach to teaching, learning and assessment at 
Leeds Beckett University 

 
Lisa Gorton, Leeds Beckett University 
 

This paper explores the use of social interactions as a 
means of both course enhancement and higher 

competency skills development amongst Tourism students 
at Leeds Beckett University.  
Such 21st Century skills are not the product of a single 

module (Knight, 2007, in Boud and Falchikov, 2007). 
Difficult to define and not attributable to any one clearly 

defined input, they are the sum of whole programmes and 
of multiple social interventions. Their development does 
not necessarily happen consequentially and cannot be 

attributable alone to expertly designed learning 
environments.  

A student‟s academic career therefore is a journey of being 
and becoming during which the nurturing of relationships is 
a vital component for success (Barnett, 2007). Such higher 

order development occurs within a learning community; it 
is not isolated. It is, as Vygotsky (1978) initially portrayed, 

socially constructed. 
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This paper explores the students‟ experiences of social 
learning and the lessons learnt by the teaching team. 

 
Keywords: Collaborative learning, higher order skills 

development, team assessment, student choice 
 
 

Making the most of the hidden 50% - a look at what 
students really do with out-of-class study activities 

 
Steve Jones, Leeds Beckett University 
 

Work on distance-learning courses has shown that tutors 
lack an appreciation of just how long new students will 

take to read a journal article or undertake activities away 
from the classroom (Karjalainen et al, 2006). This is the 
hidden 50% of our courses (hours=50/50/100 

class/assessment/directed learning).  
 

Academics may not really understand what happens 
beyond the expectation that the learning tasks are 

completed (Kyndt et al, 2014). Use of out-of-class and 
flipped learning increases the importance of this (Keengwe 
and Onchwari, 2016) as the out-of-class studies needs to 

be achievable by all within a reasonable time scale. 
Additionally the way this is framed will affect the overall 

difficulty experienced by the learner (Morrison et al, 2010). 
 
This paper explores student experiences of out-of-class 

study and strategies adopted to deal with learning tasks 
given by teaching staff. 

 

Keywords: Study activities, student engagement, directed 
learning, learning strategies 

 
 

The Municipality of Veere as a Living Lab for (Higher) 
Education 
 

Dr Peter Kruizinga, HZ University of Applied Sciences, 
Vlissingen (Flushing), The Netherlands 

 
Participating in real life projects is a powerful motivation 
for students. The municipality of Veere, in the province of 

Zeeland in the Netherlands, has provided HZ University of 
Applied Sciences (HZ) a unique opportunity to participate 

in societal challenges it faces, involving all stakeholders. In 
close cooperation with HZ a “Science in Residence 
Program” was developed, providing the opportunity for 

students of all (26) HZ study programs to participate in 
research- and development projects, thus creating a 

“Living Lab”; a setting in which residents, students, 
organizations and governments work together on 

innovative solutions for complex challenges. 
One of these challenges is the development of health 
tourism. As an illustration of Science in Residence a project 

in this field will be presented, carried out by a group of 
students in Vitality and Tourism Management. This project 

provided an answer to the question: What is the health 
profile of the municipality of Veere? 
 

Keywords: Living lab; health tourism  
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Sustainable by cycling - A first approximation to the 
relation between sustainability and tourism among 

future students  
 

Jose Mansilla Lopez et al, The Ostelea School of Tourism 
and Hospitality, Spain   
 

The year 2017 has been considered by the United Nations 
World Tourism Organization (UNWTO) as the International 

Year of Sustainable Tourism for Development. In this 
framework, The Ostelea School of Tourism and Hospitality 
(Spain) decided to carry out a pilot project with the aim of 

understanding the knowledge about the Sustainable 
concept linked to tourism by future bachelor tourism 

students in Barcelona. In this regard, Ostelea conducted a 
role-play activity specially designed for and addressed to 
teenagers between 16 and 18 years old. In the context of a 

key annual event for students looking for careers guidance 
in Catalonia, Spain, the results show as this specific group 

of age does not have a very accurate knowledge about this 
topic so it is possible and necessary to rethink and design 

new contents and modules for higher education in relation 
with tourism and sustainability. 
 

Keywords: Sustainable, tourism, role-play, students 
 

 
 
 

Perceptions of barriers and enablers of effective WBL 
partnerships  

 
Lynn Waterston, Edinburgh Napier University 

 
This study will investigate perceptions of barriers and 
enablers of effective partnerships between university staff 

and employers in the tourism sector in Scotland, in relation 
to recruiting and supporting work based learning (WBL) 

students. 
The research will take the form of a phenomenological 
study involving semi-structured interviews with academics 

from Scottish universities who offer Tourism related degree 
programmes and with a range of employers from the 

Tourism sector in Scotland. 
Provisional findings from the pilot study indicate that there 
are a number of benefits for both stakeholders but that 

challenges in achieving effective partnerships include 
communication issues, conflicting expectations and a need 

for more support at a senior level. 
This research will be valuable in developing a set of 

recommendations to universities on how they can enhance 
development of WBL partnerships with employers which 
will positively influence the student learning experience. 

 
Keywords: Partnerships; work based learning 
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ATHE ANNUAL CONFERENCE 2017 
 

PARALLEL SESSIONS 
 

ABSTRACTS: COASTAL THEME 
 
Identifying best practice in British seaside resort 
regeneration  

 
Dr Anya Chapman & Liam Richardson, Bournemouth 
University 

 
The decline of British seaside resorts as tourism 

destinations has long been established. More recently, 
there has been a plethora of regeneration initiatives to 
provide social, economic and environmental benefits to 

residents and to rejuvenate the resorts as attractive tourist 
destinations. 

 
This paper aims to identify a range of tourism regeneration 
project critical success factors in order to develop a 

framework for best practice within seaside resort 
regeneration. In-depth interviews were conducted with 

senior personnel from ten regeneration projects/initiatives 
in UK coastal resorts and critical success factors were 
identified in each project.  

The framework for best practice in British seaside 
regeneration projects focuses on several categories of 

critical success factors: Industry, strategic, environmental 
and temporal critical success factors which were considered 
before, during and post-regeneration. The best practice 

framework can be used as a toolkit for future seaside 
regeneration projects. 

Keywords: British seaside resorts; regeneration; best 
practice 
 

 
Lessons from a long-term research interest in a 

coastal destination  
 

Dr Donald Macleod, University of Glasgow, Scotland 

 
This talk contemplates long-term research findings into the 

impacts of tourism on a Canary island coastal community, 
and the tourism experience. Research methods are 

primarily participant observation and interviews, based on 
one year of fieldwork followed by short-term visits over 25 
years. The focus is on broader macro-changes, often 

precipitated by externalities which include the following 
themes:  

 
 Political – EU accession, migration, war and 

terrorism. 
 Technological – the internet and its consequences 

for accommodation, property, and products. 
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 Commodification – e.g. whale-watching, and 
walking.  

 Demographic – changing age-profile of visitors; 
more families, and varieties of nationalities.  

 Economic – from primary to tertiary industry; global 
economic crises reducing visitation, creating 
unemployment.  

It is argued that long-term research is crucial for a strong 

understanding of 1. Tourism as a phenomenon.  2. The 
destination. 3. People being investigated. But we need to 
consider: what are the main strengths of long-term 

research? 

 
Keywords: Long-term research, impacts, externalities, 
Canary Island coastal community 

 
 
The tourism “residentialization” in Northeastern 
Brazilian Coastal Region  
 

Claudio Milano, Ostelea School of Tourism & Hospitality 
(Universidad de Lleida), Spain 

 
The rapid growth of tourism in Latin America has 
positioned itself as a major sector of economic productivity 

in the coastal regions. Since the end of nineties, the Brazil 
North-eastern region had already experienced a fast 

growth of real estate tourism development in coastal 
areas. Several social scholars named this phenomenon 
“Latinamericanization” (Murray, 2015) or “Atlantic Leap” 

(Aledo et al., 2013; Dantas et al., 2010) that is the flow of 
Spanish tourism real estate capital to Latin America and 

the Caribbean. Several residential projects in the North-
eastern Brazilian coastal regions, have produced important 

changes due to the conflictive interactions with the 
previous economic activities and local social fabric. Based 

on an ethnographical fieldwork lasted 13 months from 
2011 to 2014, the communication will focus on the 
research on the Brazilian coastal region called Parnaiba 

River Delta. Since the 2005 it has been dealing with the 
promotion of tourism real estate projects and its social and 

economic effects.  
 
Keywords: Coastal Region; Tourism; Brazil; Real Estate 

Business  
 

 
(Re)thinking Coastal Resorts: Beautific and Horrific 

Fantasies at Faliraki, Rhodes 
 

Dr Aggelos Panayiotopolous,  Maurice Patterson*,  

University of Limerick and Professor Peter M. Burns, 
University of Bedfordshire 

 
Drawing on Glynos and Howarth‟s (2010) concept of logics 

of critical explanation, we rethink coastal tourism and its 
impact on place. Fantasmatic logics consist of two 
dimensions: beautific and horrific. Guided by fantasmatic 

logics our analysis unravels the ideological layer of tourism 
development in Faliraki, reflected in discourses of tourism 

as progress. This is combined with Giesler‟s (2008, 2012) 
intertemporal analysis framework to situate these 
discourses spatially and temporally. This involves a spatial 

analysis of Faliraki, which looks at the different unofficial 
zones that have emerged; and a temporal analysis, which 
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looks at how Faliraki came to be developed this way 
throughout the years. In so doing, we first identify the 

different phases of tourism development in the area. Then, 
we look into the conflicts/contradictions, continuities and 

discontinuities of those phases vis-à-vis each other, within 

the socio-political contexts in which they took place. By 
exposing the cycles of booms and busts we rethink the 

development phases in context and examine how local 
tourism development discourses are part of the broader 

dominant and potentially counter-hegemonic discourses.
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ATHE ANNUAL CONFERENCE 2017 
 

PHD COLLOQUIUM 
 

ABSTRACT 
 
 

The Role of Environment-Friendly Transport Systems 
in Delivering Sustainability in Gabon’s National Parks 

 
Zita Kay Kassa Wilks, Anglia Ruskin University 

 

Gabon in West Africa has the potential of becoming a 

major ecotourism destination (Ageos, 2015). With 85% of 

its territory covered by forest (23.6m hectares), Gabon is 

the second most forested country in the world with a 

deforestation rate near zero. Consequently, Gabon has 

significant nature-based revenue-generating potential. In a 

challenge to diversify away from hydrocarbons, tourism 

has been hailed as a means to bring about positive social 

and economic development. 

My research critically investigates whether ambitious new 

strategic plans can be realised sustainably and responsibly, 

and seeks to analyse the consequences of these intentions 

through the lens of tourism and transport development in 

its national parks. I explore the potential role of 

environment-friendly transport systems in raising 

awareness and realising goals of sustainable development 

and adopt the relatively under-utilised political economy 

perspective within a mixed methodological approach 

(including a reflective blog).  

Developing relationships with the local authorities in phase 
one (of two) helped to unlock insights into complexity of 

the power structures and relationships with oil companies, 
the national park authorities, and the government. My 

paper outlines the initial findings and presents analysis of 
the financial problems, government involvement, and the 

role of investors in eco-tourism development. It also asks 
fundamental questions about different approaches adopted 
in other African national parks, and the extent to which the 

local community are really involved. 
 

Keywords: sustainable development, national park, Gabon, 
eco-transport, sustainable tourism, Africa 
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Skills Shortage in the hospitality sector in Great 

Britain with special focus on London: An analysis to 

the industry response  

Nitin Radhakrishnan, University of Greenwich 

 

There have been several studies about the quality and 

availability of skilled workforce in the hospitality industry 

(e.g. Nickson, 2010). The UK hospitality sector is very 

diverse in terms of the range of business it represents, the 

range of occupations within it, the types of customers it 

serves and the nature of the people employed within 

occupational groups. It is dominated by restaurants, public 

houses and hotels which are typically small enterprises 

employing fewer than 10 people. Lucas and Mansfield 

(2008) 

Employment in the hospitality industry is characterised by 

the following issues: 

 An unpredictable and ad-hoc demand for services; 

 A high level of customer contact; 

 Low levels of labour productivity; 

 Low wages across a range of occupations; 

 High rates of labour turnover; and 

 High level of hard-to-fill vacancies. 

 

The hospitality workforce is characterized by over reliance 

on specific types of workers who are marginalized within 

secondary labour markets, in particular; young people, 

students, women, ethnic minorities and migrants. There is 

a high proportion of part time workers throughout the 

sector. Profit maximisation is pursued through the use of 

flexible working practices, which underpins the notion that 

people are employed as a resource or a cost to be 

minimized and controlled, rather than nurtured and 

developed. (Nickson, 2013) 

According to Walsh, Masako and Taylor (2007), the 

greatest volume of turnover occurs among a hotel‟s front-

line and back of the house employees. Managerial level 

employees proactively manage their careers and control 

their professional development by seeking out jobs and 

organisations that meet specific criteria important to them. 

This study aims to investigate skill shortage within the 

hospitality industry in the United Kingdom, focusing on 

hospitality businesses in London and analyse management 

response. It seeks to analyse the current business 

practices in employee management and skills enhancement 

to identify best practices and areas for improvement   
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ATHE ANNUAL CONFERENCE 2017 
 

ATHE FELLOW PAPER 
 
 

ART OR ARTIFICE AT THE ENGLISH SEASIDE: A REPRISE? (You must be joking) 
 

Brian Wheeller, NHTV, BREDA, The Netherlands 

 
Shortly before his assassination in 1963, John F Kennedy declared “We must never forget that art is not a form of 
propaganda: it is a form of truth” Forty years on, and of equal pertinent import, Robert Evans, no doubt with similar 

conviction, stated “There are three sides to every story. Yours, mine and the truth.....” Evans, R The Kid Stays in the Picture, 
2004.  „Truth‟ at the best (and worst) of times is subjective: when it comes to „Art‟ then Truth is not only subjective but, by 

its very nature, elusive. When Art, as catalyst, is charged with an economic prerogative the picture, never clear, becomes 
ever more opaque. Beauty may, or may not, be in the Eye of the Beholder.  This presentation takes a selective stance as to 
recent developments and deployment of Art at the English seaside : be it „proper art‟ purportedly intent to inspire reflection - 

Gormley‟s sculptures, „Another Place‟, at Formby ; the, perhaps, more prosaic Eric Morecambe statue further up the 
Lancashire coast ; or the dramatic interventions/intrusions of former enfant terribles of British Art, Hirst and Banksy at the 

resorts of Ilfracombe and Weston respectively - but not necessarily respectfully, witness Verity and Dismaland.  
Incorporating the conventional and the controversial, the paper draws, by way of illustration, on an array of recent examples 
at English resorts where Art (in its many, many guises) has been utilized – engaged as cultural enhancer/tourist 

attraction/and (or) economic generator. 
 

After a brief historical setting, for further context the presentation builds on previous work on humour at the English seaside 
to explore contemporary, relevant examples of Art at the coast. 
 

Subjective, rather than objective in perspective, the presentation draws heavily on „the personal‟.  And, possibly, the 
irreverent. 

 
Keywords: Seaside: art: humour
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MAKING THE CASE FOR TOURISM AWARDS 
 
 

Tourism Society:  

ATHE Award for building leadership and management capacity in the visitor economy – Teaching initiative/project 
 

 
Light Night Leeds study visit 2017 

 

Dr Andrew Smith, University of Westminster 
 

 
Over the past few years, events have become an 

increasingly important part of the visitor economy and an 
increasingly important part of tourism education. For many 
years, UK Universities have organised fieldtrips for 

students on tourism degrees, but visits that develop 
students‟ understanding of events are less common. 

Following this rationale, we introduced a residential visit on 
the University of Westminster‟s Tourism and Events 
Management BA (Hons) degree that gave every student 

direct experience of an innovative event that plays a 
significant role in the visitor economy.  

 
The visit involved taking a group of 35 second year 
students to Light Night Leeds in October 2017. Light nights 

are increasingly common in many UK cities as they have 
been earmarked as valuable ways that urban destinations 

can attract new visitors and local residents into urban 
centres at night – allowing host cities to be experienced „in 

a new light‟. These events help to illustrate many of the 

practical issues associated with staging large scale events; 
but they also help students to understand how events are 
used as part of wider tourism policy – e.g. to enhance 

place images, to extend the season, to diversify the uses / 
users of the city at night and to encourage visits to less 

well known sites and attractions. The two night visit to 
Leeds was attached to the module „Eventful Cities‟ which 
aims to explore how events can assist the strategic 

development of destinations. The trip was conceived / led 
by Dr. Andrew Smith and part funded by a successful 

application to the Quintin Hogg Trust – a charity which 
aims to advance education. 
 

Following the pedagogical maxim: „Tell me and I will 
forget; show me and I may remember; involve me and I 

will understand‟, rather than merely attending the event, 
University of Westminster students actively participated in 
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it. Working with event organisers and a market research 
company, the students successfully administered the 

official evaluation of the event – giving them direct 
experience of researching event audiences but also giving 

them privileged access to visitors‟ views about the event 
and the city. Students received training about undertaking 
this type of research – skills they can use when pursuing 

their own research work in the future. Alongside 
conducting the official evaluation, students were also given 

the opportunity to participate in the Carnival Parade. 
Working with an innovative company that promotes 
community engagement in events (Handmade Parade), 

students carried specially designed lanterns and two got 
the chance to drive the five metre tall giant that was the 

centrepiece of the Parade. Through their interactions with 
others in the Parade and the professionals involved they 
were able to appreciate how events can be co-created with 

local people. As a result our students now understand how 
major events can be planned and staged in ways that 

transform them from spectacles into participatory events.  
 

During the daytime students also got to hear from key 
experts and policy makers. These included professionals 

involved in delivering light festivals, but also officials who 
allowed the students to see Light Night in the broader 

context of Leeds‟ tourism and events policies. The Visitor 
Economy manager from Visit Leeds gave a presentation 
and the students met Cluny MacPherson who is co-

ordinating the city‟s bid to be European Capital of Culture.  
 

Overall, the visit was a genuinely enlightening one. It 
bonded the cohort together, it has encouraged greater 
engagement with key ideas on the module / the degree, 

but it has also given students practical experience and 
exposure to cutting edge ideas that will help them if they 

take on leadership and management roles in the tourism 
sector. In an era when fieldtrips are often being removed 
from University curricula due to budget constraints and 

other bureaucratic obstacles, this initiative reminds us how 
important it is that we make the case not only for tourism 

in higher education – but for residential field visits in 
higher education.  
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MAKING THE CASE FOR TOURISM AWARDS 
 
 

ABTA:  

Award for Understanding global complexity through tourism - Research initiative/project 
 

 
Guidelines on Sustainable Development of Vietnam Tourism Sector in the Context of Climate Change 

 

Professor Peter M Burns, University of Bedfordshire with Ly Duc Tai ESRT technical expert, Vietnam 
 
 

Professor Burns demonstrates leadership to industry and 

policy-makers (government) by taking a holistic strategic 
view that goes far beyond the individual interests of 

government agencies and business. He is one of very few 
UK academics to successfully bridge the academic-
business-policy bridge. The project is a significant example 

of making a powerful case for Tourism in Higher Education 
by demonstrating how tourism academic principles 

(theory) can be put into practice; they were developed, 
adapted, and applied to create innovative and sustainable 

solutions for this particular project and application on the 
critical topic of climate change. 
 

The study was part of a larger EU funded project on 
developing sustainable tourism for Vietnam. The study 

involved empirical fieldwork, interviews, workshops, 
presentations and stakeholder feedback loops. The 
outcomes (listed above) are all designed to make the 

tourism sector in Vietnam aware of their vulnerability to 

climate change (e.g. beach erosion, extreme weather 
events, changing seasonality etc.) and how to develop 

adaptive procedures to minimise tourism‟s exposure.  
 
The approach taken by Prof Burns constantly emphasised 

the global nature of the problems being caused at a local 
level. Project beneficiaries received an in-depth 

understanding of climate change and its causes and linked 
them to local adaptation measures. The main project 

findings were: 
 

 Provincial tourism departments are well aware of 

climate change risk, but lack detailed technical 
knowledge about resilience enhancing steps; 

 Provincial Climate Change departments have good 
scientific knowledge but remain somewhat unaware 
of specific problems for tourism sector; 
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 Flooding, food prices, increased energy usage, 
coastal erosion, landslips, extreme weather events, 

are already causing problems for Vietnam‟s tourism; 
 Adaptation measures often based on individual 

business response (e.g. a single resort trying to do 
what it can), not coordinated, cooperative efforts 
within a „master plan‟ 

 Need for greater collaboration and knowledge 
exchange between tourism and climate change 

government departments 

The most important outcome (as opposed to the formal 

outputs) as a direct result of the project is the signing of a 
Memorandum of Understanding between the Ministry of 

Tourism and Ministry of Natural Resources and 
Environment in Vietnam. This has led to a new and unusual 
level of collaboration between two ministries as they seek 

adaptation measures to help their tourism sector. The MoU 
strengthens collaboration and future work on adaptive 

measures to tackle climate change. 
 
The project supports the case for tourism in higher 

education because the multidisciplinarity brought about by 
a university-based social science researcher (Burns) 

undertaking the research delivered much needed nuance, 
innovation, and breadth to the outputs that have 
successfully put Vietnam on the path to resolving the 

problems resulting from global climate change in their 
tourism sector. 

Moreover, the project has provided a high level case study 
that is presently being used in the classroom (at 

undergraduate and masters, will form the basis for a REF 
case study. 

 
The project builds on the UNDP/ Global Environmental 
Facility funded climate change in the Maldives (setting up 

the tourism adaptation digital platform), Macedonia 
(tourism sector vulnerability study), Montenegro (towards 

a carbon neutral tourism). 
 
The evidence base is mainly public news reports. Copies of 

reports etc. are readily available on request: 
 

1. http://www.eeas.europa.eu/archives/delegations/vie
tnam/documents/press_corner/2016/20160817_en.
pdf 

2. http://english.vietnamnet.vn/fms/travel/162312/vn-
tourism-needs-better-climate-plan.html 

3. http://www.monre.gov.vn/wps/portal/news/!ut/p/c5
/dclJDoIwFADQs3CC3zDqskUGGUOLBLohDaJhkMEgA

U6vFzBv- 
YDDzyDW5imWZhxEDzlwvTQd7KpGgJCTYR1hxpL4an
gychAUwI2_76uQQo7UkrVo_ARs8g- 

2bmmF3uc8pe2RyNFiuc3Eb_acznSbzVc4aDXLMGHE
S5SoNeWofWT0Xl0Uzyl6rRadFtrRHhQb2YmF5_JE40

SSYOoE_gIGKwnu/   
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ATHE ANNUAL CONFERENCE 2017 
 

ATHE FELLLOW AWARD 
 

Dr Marion Stuart-Hoyle 
 

Marion is a Principal Lecturer in Tourism Studies and Director of Geography, Events, Leisure and Tourism at Canterbury 
Christ Church University, where she has been since 1995.  Her teaching interests focus on the Marketing of Tourism, Service 

Management and Introductory Tourism Concepts.  Prior to working at Christ Church, Marion worked at the Grimsby Institute 
of Further and Higher Education where she led the launch of a very successful Higher National Diploma course in Travel and 
Tourism Management.  Marion‟s early experience in the tourism industry included work at one of the busiest tourist offices in 

the UK in Cambridge.  
 

The student experience upon arrival at University and the transition from school/college to a University environment has 
always been an area of particular interest, so much so that Marion introduced a compulsory 'Orientation to Higher Education' 
transition/skills module to all first year students across the Department in 2011, with very successful results. 

 
Marion was elected to the ATHE Executive Committee in 2001 and was Chair from 2012 to 2015.  During Marion‟s time on 

the ATHE Executive and, especially during her time as Chair, she oversaw many successful conferences including the 20th 
Anniversary Conference entitled „CELEBRATING 20 YEARS OF ATHE: THE FUTURE OF TOURISM IN HIGHER EDUCATION held 
at Canterbury Cathedral Lodge in 2013. 

 
Marion also undertook the ATHE research project on „student motivations for studying tourism‟; further developed the 

student prize awards and helped to introduce the awards for teaching and research under the titles of „Building leadership 
and management capacity in the visitor economy‟ and „Understanding global complexity through tourism‟. 
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ATHE BEST STUDENT PRIZEWINNERS 
 

ACADEMIC YEAR 2016 / 2017 
 

UNDERGRADUATE CATEGORY 
 

 INSTITUTE STUDENT COURSE 

1 Aberystwyth University Johanna Bonhill-Smith  BSc Tourism Management 

2 Anglia Ruskin University Francesca Papola BSc Tourism Management 

3 Bournemouth University Amy Morgan BA (Hons) Tourism Management 

4 Canterbury Christ Church University Rachel Virtue BSc (Hons) Tourism Management  

5 Cardiff Metropolitan University Kirstine Spicer BA (Hons) International Tourism Management  

6 Edinburgh Napier University Susanne Blocher BA (Hons) Tourism Management with Language 

7 Leeds Beckett University Jade Ephgrave BA (Hons) International Tourism Management 

8 London South Bank University Zoe Caccavale BA (Hons) Tourism, Hospitality & Leisure Management 

9 Manchester Metropolitan University Rachel Black BA (Hons) Tourism Management  

10 Queen Margaret University Rebecca Symonds BA (Hons) International Hospitality & Tourism 

Management 

11 Sheffield Hallam University Harry Marcham BSc (Hons) Tourism & Hospitality Business Management 

12 University of Bedfordshire Monica Prodan BA(Hons) Travel and Tourism 

13 University of Brighton Sara Rooney BA International Travel Management 

14 University of Central Lancashire Stephanie Fitton BA (Hons) International Tourism Management  

15 University of Greenwich Dominika Dziubek BA (Hons) Tourism Management 

16 University of Hertfordshire Lillianna Jane Lanceley BA (Hons) International Tourism Management  

17 University of Plymouth Chloe Lott BSc (Hons) Tourism Management 

18 University of Surrey James David William 

Arnold  

Bsc Tourism Management 

19 University of Westminster Jacqueline Doerge 

Alessio   

BA (Hons) Tourism with Business  
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ATHE BEST STUDENT PRIZEWINNERS 

 

ACADEMIC YEAR 2016 / 2017 
 

POST GRADUATE CATEGORY 
 Institute Student  Course 
1 Anglia Ruskin University Htet Htet Myat Noe MSc International Hospitality and Tourism Management 

2 Cardiff Metropolitan University Victoria Ramdeen Bastardo MSc International Hospitality and Tourism Management 

3 Leeds Beckett University Emily Stevenson  MSc Responsible Tourism Management  

4 Queen Margaret University Gulikamaier Alifu  MSc International Management and Leadership  

(with Tourism) 

5 University of Brighton Sabrina Rahman MSc Tourism and International Development  

6 University of Central Lancashire Ryan Johnston MA Internship in International Tourism, Hospitality and 
Event Management 

7 University of Greenwich Whitney Smith MA International Tourism Management 

8 University of Hertfordshire Anne-Marie Alexandria John MSc International Tourism and Hospitality Management 

9 University of Plymouth Andrew Fry MSc Tourism and Hospitality Management 

10 University of Westminster Ana Perez Rodrigues MA Tourism Management 
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SPONSORS 
 
 

 
 

ABTA is the UK‟s largest travel association, representing travel agents and tour operators 
that sell £37 billion of holidays and other travel arrangements each year. 

 
 

 
 

 
 
 
 

 

The Tourism Society is the professional membership body for people working in all sectors 
of the visitor economy. 

 

 

 

 

 
 

The Family Holiday Association is the only national charity dedicated to providing British 
seaside breaks and day trips for families struggling with some of the toughest challenges 
life can bring. 

 


