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Welcome……to the 23rd Annual Conference of the Association for Tourism in Higher Education and to delegates 

from across the globe including Australia, Canada, Malta and the Netherlands.  We hope that the conference celebrations will 
stimulate you both intellectually and socially.  

 
This year‟s conference theme, Demonstrating Excellence and Innovation in Teaching Tourism, seeks to illustrate how 

excellence and innovation is integrated into all aspects of curriculum development, teaching, learning and assessment in 
Tourism.  With the introduction of the Teaching Excellence Framework (TEF), curricula excellence and innovation is critical to 
the Higher Education sector, as is the importance of encouraging broad engagement with stakeholders.   

 
Regular ATHE Conference delegates will have noticed that, for the first time, we have moved to Cardiff, the Capital city of 

Wales.  Our pre-Conference activity starts in the Principality Stadium, the home of Welsh Rugby, with a tour and talk on ‘Do 

stadiums matter for regional economic development?‟ from Professor Max Munday, Director of the Welsh Economy Research 
Unit.   
 

We are delighted to have Ken Skates AM, Cabinet Secretary for Economy and Infrastructure, as our first keynote speaker on 
Thursday in our main conference venue – the Cardiff School of Management.  After some thought-provoking and insightful 

papers from colleagues and an extended PhD Colloquium to encourage new and emerging researchers -sponsored by the 
Family Holiday Association, there will be a keynote debate entitled „Views of the Tourism in HE landscape post-EU 
Referendum‟, chaired by ATHE Fellow, Professor David Airey and joined by ATHE Fellow Professor David Botterill, Professor 

Gang Li, Kasha Minor and Michael Rosier.   
 

On Thursday evening, our conference dinner is at the historic Cardiff Castle, one of Cardiff's major tourist attractions, and 
includes a guided tour - delegates can follow in the footsteps of out-going President Obama and other world leaders who 
dined there during the NATO Summit in 2014! 

 
On Friday, we are joined by Hayley Beer-Gamage (Tourism Society) and Vicki Wolf (ABTA) for our Making the Case for 

Tourism in Higher Education award presentations.  This is followed by a panel of speakers representing industry and 
academia, including Dr Manon Antoniazzi, Sean Taggart, Helen Tustin and Giuseppe Tedesco who will discuss „Can we teach 

excellence and innovation in tourism leadership?'.  It is a busy schedule, but we hope this will be an enriching and 
memorable few days…………..we do hope you enjoy! 

Karen Soulby, MSc SFHEA 
Sheffield Hallam University 

Chair, Association for Tourism in Higher Education 
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THE ASSOCIATION FOR TOURISM IN HIGHER EDUCATION [ATHE] 
 

www.athe.org.uk 

 

The Association for Tourism in Higher Education is the subject association for tourism in higher education in the UK. Its 

objectives include promoting the development and recognition of tourism as a subject of study in the UK at foundation 
degree, undergraduate, postgraduate and doctoral levels, and encouraging high standards in learning, teaching and 

research. To this end, it works with other bodies concerned with higher education in the UK such as the Quality Assurance 
Agency and the Higher Education Academy; it is a Learned Society of the Academy for the Social Sciences.  

Higher Education in the UK has been undergoing significant changes in recent years with challenges in all three areas of 
activity – learning and teaching, academic research, and commercial research and consultancy. The Association vigorously 

responds to government initiatives and consultation documents in order to represent and promote the best interests of the 
subject, and of issues that affect the development and administration of tourism in the UK. For example, making 

representation to the Department of Culture Media and Sport Select Committee on Tourism; to the Sector Skills Agency for 
Tourism, on the importance of management and leadership education in tourism; and to government on the Tourism 
Statistics consultation, and the review of the assessment and financing of academic research. It also works with the Higher 

Education Academy in order to make representation on behalf of the academic tourism community.  

Moreover, the Association also initiates and develops relationships with relevant bodies in order to seek recognition and 
funding appropriate to the level of maturity of the subject as an area of study, but also in line with its importance as an 

activity, and an industry, both in the UK and internationally. For example, the Association has established links with a range 
of organisations, from government policy makers, to industry leaders, to European and International educational 

organisations such as the Association for Tourism and Leisure Education (ATLAS) and the Council for Australasian University 
Tourism and Hospitality Education (CAUTHE), in recognition of the immense challenges the world faces, and the 
responsibility that tourism educators have, in working towards more responsible and sustainable travel and tourism 

behaviours.   

http://www.athe.org.uk/
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The objectives of ATHE are: 

 to act as the Subject Association for tourism in higher education in the UK;  

 to promote the development and recognition of tourism as a subject of study in the UK and liaise as appropriate with 
other European Union countries and internationally;  

 to encourage high standards in learning, teaching and research;  
 to identify and communicate 'good practice', statistics and other information about first degrees and postgraduate 

qualifications in tourism;  
 to support, undertake and disseminate research to further these objectives;  
 to maintain links between education on the one hand and employers and other interested bodies on the other.  

 

Executive Committee 2016 

Ms Karen Soulby, Sheffield Hallam University (Chair) 
Dr Duncan Tyler, London South Bank University (Vice-Chair and Treasurer) 
Dr Claire Haven-Tang, Cardiff Metropolitan University, (Vice-Chair and Secretary)  

Dr Nika Balomenou, University of Hertfordshire, Elected 
Dr Rong Huang, Plymouth University, Elected 
Professor Robert Maitland, University of Westminster, Elected 

Dr Caroline Scarles, University of Surrey, Elected 

Dr Ross Tinsley, Edinburgh Napier University, Elected 
Professor Keith Wilkes, Bournemouth University, Elected 

 
Mr Brandon Crimes, University of Hertfordshire, Co-opted 
Dr Ilaria Pappalepore, University of Westminster, Co-opted 

Dr Marion Stuart-Hoyle, Canterbury Christ Church University, Co-opted 
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Dr Carl Cater and Dr Tiffany Low 

Aberystwyth University 
 

Student experiences of “Mobile Others” on a field 
trip 
 

Field trips to tourism destinations are an important part of 
the internationalisation of a tourism curriculum, allowing 

students to see the industry in practice. However, it is also 
important to ensure that students embed critical thinking 
in their reflections on the industry.  As noted by Cooper et 

al., „tourism is (only) one dimension of our “connections” 
with the world ranging across many different localities‟ 

(2008, p. 12), and students should be aware of the 
multiplicities of global mobilities.  
 

This paper examines student experiences of a learning 
activity based on a visit to a migrant processing centre on 

the outskirts of Valetta, the capital of the Mediterranean 
island of Malta. As one of the most southerly members of 
the European Union, Malta has been subject to significant 

numbers of arrivals of asylum seekers since accession in 
2004. Although actual numbers of migrants are small in 

comparison to the huge influx of refugees further east seen 
in 2015/16, the small size of Malta has made the arrival of 

migrants a controversial issue. Whilst an uncomfortable 

visit for many students, we have found this a useful 
discussion exercise against a backdrop of increasing 

migration controls, and an important contrast in relation to 
the exposure to the traditional tourism industry. Student 
reflections are examined through debrief sessions and 

material from reflective journals. Journals are a useful tool 
for students to engage in critical reflection, both on 

theoretical material covered in lectures and readings, but 
also on individual experiences such as these. Students 
reported discomfort but valuable learning outcomes, 

particularly in the degree of caring about others forced into 
alternative forms of mobility. 
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Dr Michael Duignan, and Emma Thornton 
Anglia Ruskin University / Visit Cambridge and Beyond 

 
Strategic Alignment‟ meets „Constructive Alignment‟: 

Embedding the Interests of a DMO in to the Life and 
Soul of an Academic Tourism Programme in the 
Heart of Cambridge (UK) 

 
Fostering strategic links between the academy and 

industry, is, and continues to be, of vital importance from 
both pedagogical and academic research and consultancy 
perspective. In the case of this talk, both perspectives in 

reality are inseparable.  
 

For the first half of the talk, Michael and Emma will 
illustrate how they have, and continue to, provide strategic 
and structured programme of opportunities so that 

students can contribute to the wider eco system of tourism 
and destination management planning. From exclusive 

internship opportunities, to the creation of localised 
student consulting groups that advise on and create 

solutions to regional tourism challenges: the speakers will 
unpack the specific mechanisms and initiatives taken and 
illustrate the benefits for both the student and regional 

DMO. Emma, will outline these benefits from the DMO at 
both an operational and strategic level, and illustrate some 

of the key success factors that underpin the success of 
their strategic collaborations. 
 

For the second half of the talk, Michael will illustrate how 
this approach greatly contributes toward the programme‟s 

commitment to enhance „learning gain‟ (HEA, 2016) and 
employability prospects for the student. He will specifically 

illustrate how and why student engagement in real-life 
projects are key for applying theory to practice. Whilst not 

assessed as part of their final tourism degree, this 
approach form a key approach to the business school‟s 

commitment to „Assessment for Learning‟ (AFL) techniques 
and for creating more authentic learning environments. In 
return, this helps to ensure that course, modules and 

specific real-life project initiatives „constructively align‟ 
against the overarching learning objectives of the course 

(e.g. Biggs and Tang, 2011). The desired outcome here is 
that students continually take key learnings from class in 
order to help them take ownership of their learning, 

support and help negotiate „meaning‟ and „socially 
construct‟ their own knowledge base to ensure they are 

confident and prepared to positively contribute to the field 
of tourism. 
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Dr Julia Fallon and Mike Snelgrove 
Cardiff Metropolitan University 

 
We‟re all going on a Summer School: how teaching a 

depth case study creates tourism expertise 
 
In a bold attempt to address the challenge of developing 

excellence and innovation in teaching tourism, the 
experience of staff in arranging and teaching on a two 

week Project Management Summer School in three 
different locations, over three years is used as a case 
study. It is argued that this is an exemplary example of 

how deep learning into tourism issues can be achieved. 
 

This paper will outline the process of how this situation 
developed by acquiring a mix of educational partners 
overseas and how working with these partners and their 

industry links to develop learning materials and a clear 
context in which they would be applied led to a high quality 

and engaging teaching package (both in terms of 
knowledge and skills) for a mixed group of international 

postgraduate students and young professionals. Not 
necessarily unusual but when tourism was not the main 
thrust of the project but a clear theme running throughout, 

the accessibility and availability of the information together 
with clear application of project management learning in a 

tourism context made for a valuable learning experience. 
 
The conclusion reached is that Excellence and Innovation in 

teaching tourism is reached through interdisciplinary 
integration and by collaboration and cooperation with 

educators and employers. 
 

Dr Tim Gale, Dr Duncan Light and Dr Phil Long 
Bournemouth University 

 
End-of-programme student assessment as a means 

of evaluating degree programmes in Tourism 
 

Evaluating the student experience is increasingly important 

and contemporary undergraduates now face a plethora of 
unit/ module/ level evaluations that attempt to understand 

(and enhance) the student experience and boost scores in 
the National Student Survey.  Such evaluations are 
frequently quantitative in nature, readily yielding numerical 

scores of unit performance, but providing little in the way 
of rich or nuanced data. Moreover, evaluations underscore 

the modular nature of curricula so that it is highly 
problematic to understand the whole student journey over 
the three or four years of their degree. 

This paper reports an unexpected source of data for 
understanding the student experience throughout their 

undergraduate degree.  Final year students taking the 
„Critical Issues in Tourism‟ unit at Bournemouth University 

were set a compulsory seen exam question which asked 
them to critically reflect on their experiences of studying 
tourism at undergraduate level and the implications for the 

way in which they practise tourism. The exam answers 
generated unexpectedly rich data about the whole degree 

experience. They highlighted particular units and subjects 
that students had found memorable or influential; they 
indicated an ability to make linkages between topics and 

levels of study that we had not expected; and they 
indicated that themes and issues regarded as of central 

importance to the course team that were surprisingly 
absent from student‟s responses. The paper ends by 



 8 

highlighting some of the ways in which the course team 
responded to this unexpected insight into the whole 

student experience. 
 

 

Lisa Gorton 
Leeds Beckett University 
 
Making connections: An integrated approach to 
designing the tourism curriculum 
 
Despite significant success against some of the key HEI 

and university benchmark criteria and an already 
substantial level of collaboration with industry, the tourism 

teaching team at Leeds Beckett University set about re-
designing its under-graduate curriculum in 2015.  
 

Thorough internal and external analyses of the course‟s 
performance levels against key metrics were undertaken as 

well as an evaluation of the contemporary purposefulness 
of the course for all stakeholders. In addition to this, 
several “best practice” course design principles and 

theories were evaluated (Garrison and Vaughan, 2008, 
Gibbs, 2010, Nicol, 2010 and Salmon and Wright, 2014) 

with the purpose of designing an integrated curriculum that 
was even more able to equip students to meet the evolving 
demands of the contemporary industry.  

 
Since the successful periodic review, a new and integrated 

approach to module delivery and assessment has been 
adopted as key themes within tourism are introduced, 
developed and assessed each semester. Deeper learning is 

encouraged through this approach which relies on the close 

integration of topics and ideas and the establishment of 
clear relationships between modular content. Larger scale 

assessment tasks are utilised each semester in Levels 4 
and 5 that require students to demonstrate a coherent and 

integrated learning approach rather than be able to display 
potentially isolated areas of fragmented learning. 
 

Identified during primary research (amongst key industry 
partners) as pre-requisite competencies for tourism 

graduates, skills such as creative thinking, teamwork, 
problem-solving and clear communication are tested and 
assessed in these assessments, which in turn, are 

themselves designed to reflect the challenges faced by the 
global tourism industry.  

A collaborative process of action research currently being 
conducted by the team is monitoring the impact of this 
new curriculum at L4: This research includes mid and end 

module reviews, staff reflections, informal student 
feedback and more quantitative data such as reports on 

attendance and performance. 
 

By December 2016, initial data from this research will be 
available for discussion at the conference and inclusion in 
the paper. Initial quantitative measurement suggests an 

improvement in attendance whilst informal feedback from 
staff comments on encouraging participation levels in 

workshops. Further qualitative reflections from staff report 
on the benefits of team teaching and identify the 
challenges of securing appropriately conceived learning 

spaces. Staff deployment to facilitate team teaching and 
availability of suitable technology to enhance this style of 

learning are also early challenges to overcome with this 
integrated approach.  
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This paper proposes an overall framework for course re-

design and will report on early experiences and reflections 
captured during the first semester of delivery. 

 
 
Jacqui Jones 

University of Wales, Trinity St David  
 

Making the most of the ABTA Education Partnership 
to promote excellence and innovation in Tourism 
Teaching and Learning 

 
The UWTSD School of Tourism and Hospitality has a 

tradition of working closely with the International Tourism 
Industry in terms of placements, internships, field trips and 
curriculum development, and was therefore committed to 

ensuring that the University maximised the impacts of the 
ABTA Educational Partnership. As the first University to 

attend the ABTA Travel Convention, the School has used 
the experience to enhance the student‟s exposure to 

industry. 
 
This paper will consider the strategic benefits of attending 

the 2016 Travel Convention in terms utilising industry 
research and networking opportunities to further develop 

excellence in teaching and learning. Discussions will also 
consider the implications for curriculum development and 
innovative assessments whilst directly investigating the 

impacts upon the student learning experience. 
 

The 2016 Convention‟s focus on “Our World, Our Industry, 
Your Business” will be reflected upon in terms of its direct 

relationship with career development and academic 
enhancement. This will include considering the use of the 

host destination Abu Dhabi, and the School‟s alumni 
management links with the venue partner Yas Viceroy and 

other Emirati organisations as the focus for innovative 
teaching and learning.  
 

The hosts Abu Dhabi Tourism referred to the Convention as 
“offering a rich vein of opportunity for relationships 

between the UAE and UK”. The School has used this to 
develop the student‟s academic experience designing a 
post graduate field experience to the UAE accompanied by 

on-going applied research. 
 

Finally the paper will highlight the key industry issues, 
topics and trends raised at the Convention. The focus on 
Game Changers, new developments and Technology, 

including applying McLaren F1 strategies to demonstrate 
how the industry needs to be innovative to meet changing 

consumer demands will be considered. It is hoped this will 
stimulate discussions regarding how this can be applied 

through new collaborative industry partnerships designed 
to promote excellence and innovation in Teaching Tourism, 
and meet the future needs of the Industry. 
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Dr Seon Young Kim 
Sheffield Hallam University 

 
Raising students' awareness of Accessible Tourism in 

the learning experience 
 
The economic and social benefits of Accessible Tourism 

have attracted the interest of many destination managers 
and tourism businesses as well as international 

organisations such as the UNWTO and European 
Commission. I have been incorporating my learning from 
an accessible tourism project into my teaching. My 

experience in a European Commission funded Accessible 
Gastronomy Tourism project has given me a fresh insight 

into Accessible Tourism and the need to raise awareness 
among students in Higher Education and tourism 
businesses themselves. I started to deliver guest lectures 

on Accessible Tourism in modules. One such module is 
entitled “Managing the Visitor”. The focus is to help 

students understand why accessibility is important and 
how they can help businesses to improve their 

accessibility. The learning materials were developed based 
on my experiences throughout the Project, mainly from 
accessibility training sessions, interviews with tourism 

stakeholders and focus groups with disabled people. After 
the first lecture I sought comments from the Project 

Partners and feedback from students to improve the 
learning experience further. This reflective process helps 
me to continuously improve students' learning experience 

through my own professional development. 
 

 
 

Dr Brent McKenzie 
University of Guelph, Canada 

 
Teaching Death and Tourism – Challenges and 

Opportunities 
 
Dark tourism as defined by Sharpley and Stone (2009) is 

“the act of travel to sites associated with death, suffering 
and the seemingly macabre” and the name of a 1st year 

course taught by the author at the University of Guelph 
since 2012. The content of the course includes class 
discussions, videos, and exposure to ephemera on the 

darkest of tourism sites, such as the Holocaust and 
Genocide tourism, to artificial sites of darkness such as 

haunted houses and ghost tours. In order to allow for 
multiple, individual assessment of the morality, ethics, and 
other behavioural aspects of death and tourism, this course 

has developed a variety of assessment methods. This 
study presents the greatest challenge that has been 

involved in teaching the course; how to encourage 
students to advance their personal and societal thoughts 

on how death should, or should not be commemorated in 
terms of tourism activities. 
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Dr Joan McLatchie 
Edinburgh Napier University 

 
Students teaching students: the power of peer 

learning 
 
Peer learning, defined as “learning from and with each 

other” (Boud, Cohen and Sampson, 2001, p2) can be a 
powerful classroom tool.  This presentation explores a 

Business Tourism module, during which groups of students 
take it in turns to design and deliver seminar sessions for 
their peers.  Much literature (eg Millis, 2010) talks of co-

operative learning, where students work together on 
problem solving activities.  The approach taken here goes 

one step further; students act as teachers, who facilitate 
the learning of their peers. 
Students choose a topic, and nominate an appropriate 

academic paper for the rest of the class to read in 
advance.  This paper then forms the basis of the 

interactive seminar activity, designed and facilitated by the 
„teacher‟ group. The seminar delivery is not assessed, but 

the „teachers‟ are required to submit a reflective analysis of 
their learning.  Students enjoy the freedom of un-assessed 
group work, and the qualities of their reflective 

commentaries confirm the value of the process as a 
learning event. 

 
 
 

 
 

 
 

Dr Vicky Richards 
Cardiff Metropolitan University 

Why should we care about implementing diversity 
and social inclusion in the curriculum? The case of 
Cardiff Metropolitan University Tourism, Hospitality 

and Events students 

Refused entry to a restaurant because of a guide dog or 
denied a hotel room as a same sex couple are acts of 

exclusion therefore if tourism is perceived as a force for 
transformative change (Higgins-Desbiolles, 2006) 
implementing diversity and social inclusion in the tourism 

curriculum is a step forward in echoing this notion.  
 

This presentation discusses how a new level 4 module for 
tourism, hospitality and events students, instigated in 
September 2016, has been implemented and delivered. 

Specifically the presentation describes the content, 
methods of delivery, assessment, student feedback as well 

as explaining how students are encouraged to be proactive 
through the use of social media and cross-departmental 
training.    

 
The module is an opportunity to challenge the students‟ 

perceptions and ideas of societal groups and individuals‟ 
experiences and if higher education plays a major role in 
shaping a democratic, civilised, inclusive society (Dearing, 

1997) then this curriculum development has a significant 
role to play.  
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Jayne Stocks 

Sheffield Hallam University  

Delivering Excellence in Tourism TNE partnership 

delivery: 10 years on 

A collaborative partnership in delivery of a 'top up' BSc 

Tourism Management in Hong Kong began in 2006 as part 

of a suite of courses.  The collaboration had a strong 

foundation with a respected partner and robust model for 

delivery. 10 years on many fundamentals remain, but 

there have been a number of changes to respond to the 

dynamic TNE environment we work within.   

This paper reflects on key developments over the period of 

delivery and focusses on the broader innovation 

implemented to ensure excellence in delivery and 

experience for the students in Hong Kong on a UK award. 

The content, structure and delivery of the provision are 

critical, but there is a growing need to enhance the 

collaboration as it matures and faces strong competition. 

The paper is based on continued experience in teaching on 
Tourism modules as part of this provision since it began in 

2006. It also draws on work undertaken over the last 2 
years in my current role as the education partnership 
academic lead for this collaborative partnership. 

 
 

 
 
 

 

Zac Woolfitt 
Inholland University of Applied Sciences 

 
Activating student learning through integration of 

video lectures as part of a blended learning approach 
 
On a third-year tourism course, a complex tourism model 

was segmented into 40 micro web lectures (approx.. 5 
minutes each, with talking head and PPT slides). However, 

simply placing the lecture content on line did not result in 
improved student learning or understanding.  
 

Over a series of six iterations, the online content was 
constructively aligned. Students engaged with the theory 

in a number of interactive workshop sessions and by 
completing assignments.  
 

Qualitative and quantitative data was collected regarding 
student evaluation of this didactic approach.  

Students indicated overwhelming support for this approach 
and perceived the use of short web lectures combined with 

interactive workshops as supporting their learning. The 
online content was heavily viewed, throughout the course 
and as part of exam preparation.  

 
Assessments indicate a good level of student 

understanding of the model at a deep level. The traditional 
lecture format in which a large amount of information is 
communicated to students has been transformed into a 

dynamic, engaging and enjoyable series of interactive 
learning sessions.  
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Philaiwan Chompupor, Aberystwyth University 

Developing the conceptual and critical success 

factors for MICE or Business Tourism Destination in 

Thailand Context 

 

MICE (meeting, incentive, conference and exhibition) or 

business tourism in Thailand‟s meeting and conference 

industry has developed dramatically over recent decades in 

response to government policies from the Thai Conference 

and Exhibition Bureau (TCEB) to promote five areas: 

Bangkok, Pattaya, Phuket, Chiang Mai and Khon Kaen, as 

MICE destinations. This study forms the basis for a PhD 

project which aims to consider the role of destination 

benchmarking in developing destinations that appeal to the 

business tourism sector. In doing so, critical success 

factors for developing destinations into MICE cities will be 

explored, focusing particularly on business travel (i.e. 

meeting and conference sectors). The current paper 

focuses on developing a conceptual model based on the 

BESTBET-A study, which is intended to be adopted as a 

framework for the project. The study could provide an 

understanding towards the critical factors and would 

become a guideline for enhancing MICE‟s industry in 

Thailand.   

 
Samsudin Arifin Dabamona, Aberystwyth University 

Schools tourism: a study of experiential learning 
within outdoor educational environment in Indonesia 

 
The concept of school tourism in developing countries is 

one of the integrative ways utilized by schools to support 
students‟ learning which is commonly appropriated in the 
curriculum. However, this has not received enough 

attention from researchers proven by the lack of studies on 
the issue particularly in Indonesia. Trying to fill the gap, 

my work contains the study of learning experience in the 
form of school tourism located in Papua Province 
Indonesia. 

Research questions will examine: how is experiential 
learning of school tourism in the outdoor education setting 

perceived and contributing to students learning? Three 
groups of Vocational Senior Secondary School students 
from the 1st grade to 2nd grade will be the participants 

regarding their experience in the subject-related trip. The 
research is designed into three phases; before, during and 
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after the trip by taking National Museum of Papua Province 
as the location. 

 
This research will adopt qualitative methodology in which 

the data was sought from the participants‟ experience 
perspective and meanings related to the school trip. Data 
is gained in two ways; firstly, through students‟ journals 

which are aimed to connect the concept of a specific 
subject to their experience and assess both the product 

and learning. Secondly, through interview in the form of 
open conversation; this is based on semi-structured 
interviews. 

 
 

Olga Garcia, Aberystwyth University 

Recreational diving as a vehicle towards Ocean 

Literacy. Case study: Mallorca, Balearic Islands 

(Spain) 

Oceans are of great importance in ecological (climate 

regulation, biodiversity) and societal (economic activities, 
environmental services, and residence) terms. However, 

society still has to understand the influence of the oceans 
on our lives and the impacts of our behaviour on it. In this 
sense, tourism can play a key role.  

 
An ethnographic approach was the chosen methodology to 

collect information about the current conditions of the 
recreational diving experience in augmenting the Ocean 
literacy strategy.   

 
The scenario identified was an industry based on „what you 

see' but without a systematic transferring of knowledge, 

and where the staff are poorly trained in heritage 
interpretation and communication skills.  

 
 

Consequently, the entire structure loses the opportunity to 
connect the divers to Mediterranean Sea through „sense of 
place‟. Nevertheless, the suitable conditions are there: 

motivated staff, suitable facilities and an active network of 
knowledge production close to them. This paper will focus 

on preliminary results identifying how current practice in 
diving tourism contributes towards ocean literacy. 
 

 
Umut Kadir Oguz, Aberystwyth University 

The application of experience economy concept in 

the heritage accommodations 

 

This study aims to gain a better understanding of the 
relationship between guest experiences, authenticity and 
luxury in the context of heritage accommodation. Firstly, 

the experience economy theory, developed by Pine and 
Gilmore (1999), suggests that consumers want to engage 

in memorable experiences rather than merely consuming 
things. This drives businesses to add value and unique 
characteristics to their products and services to create 

unforgettable, high-quality experiences. The four 
dimensions namely educational, aesthetic, entertainment 

and escapism contribute to overall tourist experience. 
Secondly, a closely related concept in this context is 
authenticity. This study employs Wang‟s (1999) typology 

of authenticity, dividing it conceptually into objective, 
constructive and existential dimensions of authenticity. 
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Finally, the luxury hospitality concept is another significant 
aspect of heritage accommodation. This can lead to 

different behavioural outcomes with respect to satisfaction; 
re-visit intention and the giving of positive word-of-mouth. 

A conceptual framework will be developed based on the 
previous research conducted on experience economy 
theories, authenticity and luxury tourism theories. 

 
 

Rhiannon Rees, Aberystwyth University 

Information sources and consumer behavior in 

travel: An investigation of destination activity choice 

in a multi-channel digital age 

 

How do consumers choose activities at a destination and 
how do digital sources and other factors influence the 

decision making process? Studies in the ICT field have 
demonstrated the importance of developing new digital 
sources such as online platforms and mobile technology for 

destination activity choice. However, these studies have 
failed to consider the conceptual tourism literature and 

have ignored marketing theory on consumer behavior. This 
paper proposes that there is a lack of empirical research on 
destination activity choice in a digital age. The present 

research, therefore, aims to address this research gap by 
synthesizing the work from the disciplines of ICT, digital 

marketing and tourism by empirically investigating 
destination activity choice-behavior in Wales. Mixed 
methods research will be employed but particular emphasis 

will be placed on developing an experimental research 
design. The paper will provide preliminary insights into 

consumer decision-making processes as influenced by 
digital technologies and other sources.  

 

Elaine Chiao Ling Yang, Griffith University, Australia 

Challenges of an Asian Female Researcher 

Conducting a Feminist Research in Asia 

My PhD explores the travel experiences of Asian solo 

female travellers, which is an emerging market in Asia. The 
preliminary findings of the study reveal that this group of 
travellers are challenged by gendered (e.g. sexual 

harassment) and culture-induced (e.g. discrimination) 
risks. It shows that contemporary tourism space is highly 

masculinised, sexualised, and privileging Western tourist 
experience. The outcomes of my study aim to contribute 
an alternative discourse to the field of tourism and to 

provide recommendations for the industry to cater to the 
needs of tourists from the Other groups. Nevertheless, I 

encounter a number of challenges in conducting this 
feminist research, which the quest itself can be provoking 
and the findings are likely to be controversial. Some 

challenges include the resistance from certain Asian 
research communities, the risks that I faced when 

collecting data in the field, the issues with the loss of 
meanings through translation, and the concerns for sharing 
the findings. 
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Yuesi Zhao, Aberystwyth University 

The Difference of Obstacles to Community 

Participation in Tourism Development in China and 

Wales 

Community participation plays an important role in tourism 
development and is critical to the success of sustainable 
tourism. This paper discusses the participation of local 

communities in tourism development, focusing particularly 
on the obstacles to community participation in decision 

making and to receiving the benefits of tourism 
development. Based on two case studies of community 

participation in rural tourism – Nongke village in China and 
the Dyfi Biosphere in Wales – the study sets out 
recommendations for how tourism planners and managers 

in the two countries can learn from each other to identify 
and ameliorate the obstacles to effective community 

participation in tourism development. 
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ATHE ANNUAL CONFERENCE 2016 
 

MAKING THE CASE FOR TOURISM AWARDS 
 
 

Tourism Society: ATHE Award for leadership in the visitor economy - Teaching 
 

Destination Leaders Programme (DLP) 
 

- Dr Jane Ali-Knight and Nikki Duke, Edinburgh Napier University 

 

The DLP delivered by the Tourism Subject Group in the 
Business School, in partnership with Scottish Enterprise, is 
a ground breaking first recognising the need for increased 

leadership and collaboration in the Scottish Tourism 
Sector. Key features of the model are the knowledge 

transfer between Higher Education and industry, the use of 
current research to inform it and its contribution to sector 
skills development. Now in its fourth year, participants are 

from visitor experiences such as tour and transport 
operators, visitor attractions, festival, events and 

accommodation providers.  
 

The DLP was developed focusing on the visitor economy 
with the objective of creating „competent and competitive 
destinations‟. The intention was to develop a strategic 

perspective amongst programme participants, fostering 
collaboration, innovation, and an understanding of the 

mutuality of operators in the destinations, the holistic 
nature of the visitor experience, and creating a sense of 
„common purpose‟ amongst players from both the public 

and private sector within Scotland‟s successful tourism 
industry.  
 

A defining aspect of the DLP is learning from global best 
practice which, in addition to the „learning journeys‟ to a 

significant destination such as Manchester, Amsterdam and 
Copenhagen, has been realised through the inclusion of 
senior industry guest speakers such as the CEO of Vienna 

Tourist Board, Head of Marketing from Amsterdam 
Marketing, former CEOs from Destination Melbourne and 

Gothenburg, as well as presentations from eminent 
Tourism Academics from Hong Kong, Australia and the 

United States. 

The strong leadership impact of the programme is 

evidenced by testimonials of participants on the 
programme, the strength of the emerging DLP alumni as 
„strategic destination leaders‟, and the advancement of 

four of the DLP Group Projects and their adoption into 
industry policy and practice. (An Edinburgh Welcome 

Project: „Our Edinburgh‟; „Is Edinburgh Ready to Capitalise 
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on the Chinese Market?‟; „Tourism Mentoring for Success‟; 
and „Highlighting the Importance of the End-to-End 

Customer Journey and Collaboration in a Disparate Rural 
Destination‟ (a Toolkit for Argyll and the Isles Tourism Co-

operative)). Case study evidence has also recorded 
informal product innovation based on new collaborations 
amongst DLP participants. 

 
In the four years since its introduction, this programme 

has achieved meaningful impact: 
 

 For the industry- through the assimilation of 

innovative projects into industry practice. 

 For the learner- through the attainment of career 

progression and development pathways.  

 For the University- through the application of 

academic knowledge into industry practice and the 

adoption of the DLP programme as a module on our 

Masters programme. 

 For the destination- through the engagement of a 

growing DLP alumni community and its impact on 

the visitor economy and Scotland‟s competitiveness 

as a destination. 

An Executive Certificate in Destination Leadership is 

awarded from Edinburgh Napier University to delegates 
upon successful completion of the DLP. Subsequently the 
participants become DLP Alumni continuing their learning 

journey through regular events, sharing information and 
providing a strong support network.  

 
“The collective increase in leadership skills, ongoing 
collaboration, partnership working and increased 

knowledge has huge potential for the future of tourism in 
Scotland. Having just completed the course it proved to be 

an invaluable experience, one which will benefit me and 
the organisations I work with, as well as developing a 
stronger sense of pride in the tourism industry.”   

 
Nancy Riach, Partnerships and Development Manager, 

Royal Edinburgh Military Tattoo (DLP Alumni). 
 



Tourism Society: ATHE Award for leadership in the visitor economy – Research 
 

CoLeadTourism – Co-operation for Leadership in Tourism 
 

- Dr Sheena Carlisle, WCTR, Cardiff Metropolitan University 
 

What is CoLeadTourism? 

Co-operation for Leadership in Tourism (CoLead Tourism) 

is a two year European project, co-funded by the 
Erasmus+ Programme of the European Commission 

working in partnership with: University of Malta;  Cardiff 
Metropolitan University;  Jlag (Brussels), an international 

consultancy in sustainable tourism development supporting 
organizations from initial development of a business idea, 
through funding application and implementation of the 

project to final reporting; INTASAVE, a global not-for-profit 
and environmental enterprise that innovates, connects and 

implements practical solutions for sustainable development 
and climate change; the Bulgarian Economic Forum to 
promote investment opportunities, business networking 

and dialogue with the public sector in Bulgaria and 
Southeast Europe.  

Launched in 2016 CoLead Tourism will implement the 

ground breaking Project Management for Sustainable 
Development (PM4SD) methodology as a blended learning 
capacity building tool that will train and empower 

professionals, civil servants and trainers with appropriate 
management skills and expertise to design and deliver 

transformative sustainable tourism projects. This will 
encompass: the development of 12 brand new case studies 
demonstrating the application of PM4SD in live and past 

projects; the development of new online training materials 

for a new online training platform and an up-to-date 
revision of the PM4SD handbook. 

 
New PM4SD foundation and practitioner course materials 
and content will be delivered at two flagship training 

events, in Sofia, Bulgaria 30th October–4th November 2016 
and at Cardiff Metropolitan University 3rd–7th April 2017.     

 
What is PM4SD? 

PM4SD is the first methodology and qualification for 
designing and managing sustainable tourism projects with 

success. The methodology is based on PRINCE2® - 
Projects In Controlled Environments – a structured method 
for effective project management used extensively in the 

public and private sector, worldwide. PM4SD applies 
whenever an organization, public or private, needs to plan 

and manage a sustainable tourism initiative. It provides a 
guarantee that the project will be transformed into 
concrete actions with clearly defined roles and 

responsibilities, and that these actions will have a real 
impact on local communities. It helps governments and 

companies to plan transparently and not to forget that 
every action must have corresponding benefits. It is a 
practice to be adopted for participatory, transparent and 

effective management.  



ATHE ANNUAL CONFERENCE 2016 
 

MAKING THE CASE FOR TOURISM AWARDS 
 
 

ABTA: ATHE Award for tourism and globalisation - Teaching 
 

MSc in International Hospitality and Tourism Management (IHTM) ensuring a truly international experience was 
embedded in the programme by incorporating an international field study as a core module 

 
- Dr Caroline Ritchie and Emma Bettinson, WCTR, Cardiff Metropolitan University 

 

 
There is often much talk about internationalising 

programmes in Higher Education, but this is often only 
undertaken in a superficial fashion with the word 
international added to what is inherently a national 

programme. In contrast the starting philosophy of this MSc 
in International Hospitality and Tourism Management 

(IHTM) was to ensure that a truly international experience 
was embedded in the programme by incorporating an 
international field study as a core module.  The unique 

feature of this is that the home students spend one week 
being taught and studying with our international partners 

(IPs) who also run the same MSc, currently in Bulgaria and 
Greece.  This study period is embedded into the core 
module Exploring Hospitality and Tourism whose aim is to 

explore the ways in which the hospitality and or tourism 
experience can be enhanced in order to contribute 

positively when natural and cultural heritage are the main, 
if not only, potential sources of regional income. 
 

Each year the IP hosting the field study identifies a rural 

region in their country where the physical and cultural 
resources which could support a thriving local hospitality 
and tourism industry are underdeveloped. The students, by 

visiting the region, experience and assess the current 
hospitality and tourism offering and develop Destination 

Marketing Plans (DMP) suggesting ways to support the 
local region economically, culturally and environmentally. 
In addition to the academic content of the module the 

purpose of this activity is to support the integration of 
home, EU and international students developing their 

intercultural skills and broadening their global outlook and 
perspectives.  It also helps develop these skills in the 
academic staff who participate in this module wherever 

they are based. To this end the first assignment of the 
module is a group presentation whilst on the trip; the 

students work in mixed groups from all universities present 
and staff from all participate in the marking. The second 
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assessment is an individual DMP submitted in their home 
institution. 

 
Benefits to students, academic staff and local communities 

 
The benefit to the students involved is immense.  For 
example, beyond the intercultural learning the students in 

Bulgaria, who come from many Eastern European 
countries, told us that the field study was the first time 

they had ever participated in learning outside a classroom 
environment. They were very hesitant about the whole 
concept to start with, but at the end of the field study trip 

they were completely engaged by the concept of marrying 
fieldwork with academic theory. 

 
From the lecturer perspective it is very educational as well 
as enjoyable, to actually work with the staff from our IPs 

and negotiate a common platform for both the assessment 

and the marking. IPs involved in Trans-National Education 
often complain that they pay their franchisor institution but 

get very little back beyond marketing links.  With this 
particular module there is obvious collaboration which they 

enjoy plus external benefits: for example the host may 
gain a great deal of positive publicity for their programme. 
We also believe that the development of these personal 

contacts amongst academic staff with similar research 
interests helps to stimulate international research projects. 

 
The local communities which host the actual visits can also 
benefit. If they request it they are sent the individual 

DMPs, the second assignment, with the student‟s consent.  
This provides them with research that they do not usually 

have the resources to undertake themselves so supporting 
them in developing their own development management 
plan and achieving their regeneration goals.   
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ABTA: ATHE Award for tourism and globalisation - Research 
 

Trafficking in Human Beings (THB) 
 

- Professor Alexandros Paraskevas and Professor Angela Roper, University of West London; Dr Maureen Brookes, Oxford Brookes 
University 

 

Trafficking in Human Beings (THB) is considered a form of 

modern day slavery as it involves the movement of people 
by force or coercion for the purpose of sexual or labour 
exploitation.   The ILO (2012) estimates there are 

approximately 21 million victims of trafficking globally, 
although a recent study suggests this figure may be as 

high as 35 million (Walk Free Foundation, 2014). As a 
criminal activity, THB has a global annual trade value of 
$32 billion, second in value only to the drugs trade.  A 

significant proportion of trafficking is done, often 
unwittingly, through hospitality and tourism businesses 

(travel agencies, airlines, hotels, etc.) which, by their 
nature, facilitate the movement and accommodation of 
traffickers and their victims. Evidence suggests that these 

businesses are used for both sexual and labour exploitation 
of trafficking victims (ITP, 2013). Although there are 

significantly important and successful industry-wide 
initiatives against THB, these are focusing predominantly 
on the sexual exploitation of children and on raising 

awareness of this crime.  
 

A consortium consisting of researchers from 3 universities 
(Oxford Brookes University -OBU, University of West 

London - UWL from UK and Lapland University of Applied 
Sciences -LUAS in Finland) and a NGO (Ratiu Foundation 
for Democracy in Romania) was awarded funding from the 

EC‟s Directorate of Home Affairs to research the European 

hotel business environment and develop a training toolkit 
that goes beyond simple awareness and proposes specific 
action and measures to combat THB in the sector.  

 
The researchers conducted a situational analysis which 

showed that, due to the different legal frameworks in the 
EU, THB is significantly under-reported. They compiled an 
assessment of the EU THB landscape by bringing together 

reports from the Council of Europe's Group of Experts on 
Action against Trafficking in Human Beings (GRETA) and 

other sources (Interpol, Europol, Frontex, UNDOC) and 
developed a Google Earth map of the routes that 
traffickers are normally using to traffic their victims 

throughout Europe, to be used by hotel groups in order to 
identify their proximity and possible vulnerability. Based on 

a number of disparate secondary resources they estimated 
that in the EU, on an annual basis, 93,480 sex slaves and 
4,560 labour slaves are exploited in hotels while 12,540 

labour slaves are exploited in restaurants. Following 
primary research with a mix of in-depth interviews and 

surveys of over 140 hotel executives and managers in 
more than 8 European countries, the research identified 28 

hotel industry vulnerabilities to THB. In the next stage of 
the project, the researchers developed a „Barriers Model‟ in 
the journeys of trafficked victims through the „front-‟ and 



 23 

„back-of-the-house‟ of a hotel. Critical intervention points 
in these „journeys‟ have been identified where the hotel 

employees can spot THB signals / red flags and, by 
implementing specific anti-THB policies and standards, can 

deter the „journey‟ and possibly rescue the victim. 
The final outcome of the project was a training toolkit that 
consists of: three reference guides (one for boards/owners, 

one for senior managers and one for hotel staff) with 
corresponding sets of PowerPoint slides; seven one-page 

case studies with victims describing their experience - 
covering several forms of THB (child sexual exploitation, 
domestic servitude, labour exploitation in supplier, labour 

exploitation of hotel construction crew, forced criminality, 
forced prostitution and bonded labour); seven 30-minute 

trainers with Q&A PPT slides on each case study with 
embedded voice-files where actors recite the victim‟s 
narrative; seven 10-minute trainers with THB „red flags‟ to 

be spotted to be delivered at the beginning of the shift in 
different hotel departments; sample awareness posters for 

staff cafeterias and locker rooms; trainer‟s manual and 

sample „aide memoire‟ pocket cards with „red flags‟ and 
reporting guidelines.  

 
The project findings and the training toolkit were presented 

in a number of academic conferences in Europe, Asia and 
the US. They were also presented to the UNWTO in Madrid, 
HOTREC and EFATT in Brussels and were the basis of 

„Management Guidance on THB‟ issued by the Institute of 
Hospitality to its members worldwide.  

 
Finally, the findings and various components of the toolkit 
have been the base of a module designed and successfully 

piloted with 30 undergraduate students in the second 
semester of 2016 in LUAS and will become part of their 

tourism curriculum. Similarly, OBU and UWL will include 
the findings of the project in their hospitality and tourism 
management curricula (e.g., in the module Contemporary 

Issues in H&T) from September 2017.  
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ATHE BEST STUDENT PRIZEWINNERS 
 

ACADEMIC YEAR 2015 / 2016 
 

UNDERGRADUATE CATEGORY 
 INSTITUTE STUDENT COURSE 

1 Aberystwyth University Kirsty Elliot BSc Tourism Management with French 

2 Anglia Ruskin University Nicola Cade  BSc Tourism Management 

3 Bournemouth University Amy Tidball BA (Hons) Tourism Management  

4 Cardiff Metropolitan University Eleri Roberts BA (Hons) International Tourism and Events 

Management   

5 Edinburgh Napier University Sophie Bonk BA (Hos) Tourism Management with Language 

6 Leeds Beckett University Samantha Murray BA (Hons) International Tourism Management 

7 London South Bank University Jennifer Andersson  BA (Hons) Tourism, Hospitality and Leisure 

Management   

8 Manchester Metropolitan 

University 

Hilary George BA (Hons) Tourism Management  

9 Oxford Brookes University Lloyd Paternott BSc (Hons) International Tourism Management  

10 Queen Margaret University Kate Rees BA (Hons) International Hospitality and Tourism 
Management 

11 Sheffield Hallam University Kate Riley BSc (Hons) Tourism Management course 

12 University of Bedfordshire Mr Adefisayo Olajide BA (Hons) Travel and Tourism 

13 University of Brighton Emily Hadfield BA Hons International Travel Management 

14 University of Exeter Elena Garcia Arencibia BA Management with Tourism  

15 University of Greenwich  Whitney Smith BA (Hons) Tourism Management  

16 University of Hertfordshire Belinda Norris BA (Hons) Tourism Management 

17 University of Lincoln Miss Anna Stankiewicz      BA (Hons) International Tourism Management 

18 University of Plymouth Danielle Chapman BSc(Hons) Tourism Management 

19 University of Surrey Megan Sophia Sookdeo-Hicks  BSc Tourism Management  

20 University of Westminster Nattawan Ketjaem BA (Hons) Tourism and Events Management 

21 University of Wolverhampton  Sikhuphukhile Mhlandhla BA Tourism Management 

http://www.shu.ac.uk/
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ATHE BEST STUDENT PRIZEWINNERS 
 

ACADEMIC YEAR 2015 / 2016 
 

POST GRADUATE CATEGORY 
 Institute Student  Course 

1 Aberystwyth University Olga Garcia Hernandez  MPhil in Tourism 

2 Anglia Ruskin University Cap Duy  MSc International Hospitality & Tourism Management 

3 Bournemouth University Anna Kristin Erika Nilemar  MSc Tourism Management  

4 Cardiff Metropolitan University Nicola Harrison MSc International Hospitality & Tourism Manangement 

5 Edinburgh Napier University Stuart Pirnie MSc International Event and Festival Management, 
(MSc Tourism programmes suite) 

6 Leeds Beckett University Vera Thaler  MSc Responsible Tourism Management   

7 Oxford Brookes University Megan Asano MSc International Hospitality, Events & Tourism 

Management 

8 Sheffield Hallam University  

 

Santiago De La Rosa Cardozo MSc International Tourism Management (Distinction) 

9 University of Brighton Felipe Santiago Suarez MSc Tourism and International Development  

10 University of Central Lancashire Joanna Kipps MSc International Hospitality and Tourism 
Management  

11 University of Exeter Erkang Li MSc International Tourism Management  

12 University of Greenwich Camilla Paaske Christensen MA International Tourism Management 

13 University of Hertfordshire Nicola Anne Watkins MSc International Tourism and Hospitality 
Management  

14 University of Surrey Christina Rudolph MSc International Tourism Management 

15 University of Westminster Paola Putzolu MA Tourism Management 

 
 


