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ABSTRACT

This paper aims to connect two distinct fields of research: tourism communication and
communicational capital. The text is divided into five sections as well as a conclusion.
Firstly, it shows the links between tourism and communication; and then it defines the
expression ‘tourism communication’. Secondly, it presents the relatively new concept of
‘communicational capital’; lists and compiles a series of studies on the subject; introduces five
broad categories as a way of organizing all the methods; and then delivers a comprehensive
definition on the topic. Thirdly, it demonstrates how communicational capital can effectively
contribute to tourism research and practice as well as proposing the possibilities of the notion
of ‘tourism communicational capital. The conclusion summarizes the arguments and
postulates on tourism communicational capital as a challenging future phase in tourism
communications research.
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